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Waterloo!

Who did actually surrender??a a € ? ?

On Sunday the 18th of June 1815 the fam8adtle of Waterlodook place
near Waterloo in Belgium, in which the forces of the French empire we
feated by the seventh CoalitioNapoleon did surrendemd it marked the g
end of Napoleonds Hundred Days (ko
On the 6th of April, 159 years latewaterloo became famous again. T o
time it was the Swedish group ABBA, who won the international jury
Eurovision Song Contest in Brighton over with theiNgatggloa Anothel ¥
historical moment!

Today, they are as popular as ever due to the Musiaihma MiaAll over
the world young and old stor med
justadmitthabt he wi nner takes it all d
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So... Frienddlamma Mia! Here we go again!Help us tavrite historyn the 3%t of July-in theSummer Night City.Join théancing
Queerand let the party goon and on and on...
(by Lene Pedersen)
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MONTHLYMEETINGS

How to make yourself outstanding
Tips and Tricks given by Darren Robinson

The last Monthly Meeting was the important differences
filled with excitement! Not only between a Heaehunter and
was the topic a teaching of a Recruitment Firm.

how to stand oud JCI Luxem- Furthermore, he made it clear
bourg also stood out by having that one should not take it
the pleasure of welcoming personal if the recruiter could
guests and Keynote speaker in not help at a specific moment
a new locatiord a totally new 0 it is even for the best im-
ambienced in the Brasserie possible to help everyone, as
Abbaye owned by JCI Mem- the profiles at the time have
ber Clothilde Ludorf. to match.

So when our special guest of Having mentioned the impor-
the evening Darren Robinsontant points to keep in mind,
came on stage everyone was we had the pleasure of listen-
excited, but it was clear that ing to useful tips and tricks
this great man also would regarding job search.
make his speech untraditional It was clear that Darren knew
and catching. what he was talking about,
as this was done in a very
To start with Darren Robinsoninformative and clear way.
introduced the audience to his The most important thing for
own career steps and expe a candi dat e
riences in the job market. To petition is to stand out.
mention one of his international On the traditional topic
experiences, before comingto 6 Cur ri cul um
Luxembourg in 2004, Darren pointed out, that one has to
Robinson had worked for Hud- make it interesting and catch-

son in Australia. Today he ising, focusing on achievements

Director at Badenoch & Clark relevant to the specific job
Luxembourg. instead of former job titles.

Apart from that one should
After his short introduction, try to avoid information that
making us see that also he had could be discriminated, e.g.
gone through different career 9ender, —age, nationality,
levels, he briefly emphasized Photo etc.

V ifdcta thed easiestDopastior to

After the short briefing on sider what kind of informa-
CVs, Darren went on to the tion and pictures, that are
importance of recruitment uploaded , not only by one-
firms and the importance of self, but also by friends and
personalising the contact, acquaintances. Moreover, the
when applyingd meaning to use of the correct words is
address people by name. highly relevant in order to be
Additionally, one has to show found - stand out, and here
exclusivityd it is considerate he requested people to have
to use fewer recruitment com- a look at his profile in order
panies, but to use them inten-to get an idea about the
sively and exclusively. Here a importance of keywords.
follow up after 48 hours af-
ter the first contact is impor- At the end of the speech, it
tant in order to show deep was shown that the speech
interest and make oneself made by Darren Robinson
seend again a way of stand- had been successful as the
ing out. audience had one question
after the other to ask. Maybe
Apart from using recruitment a topic many people think
companies and online searchabout in the time of crisis...
engines, Darren Robinson

i nstressed ahg dnsportancemef (by Lene Pedersen)

one owns networ@ this be-
ing family and friends. In

ask seemed often forgotten,
but he asked people to put

the question 6 g p

me , | need. . . ? ;

Also the online networks, like

LinkedIn, were mentioned as

highly i mport 1y 0s

society. Here again, it is im
portant to sell oneself cor-
rectly, con-

Special guest :
SURPRISEDoin us and find out!



If you want to participate in
this project, please contact :

The project aims at organiz-
ing a series of conferences
on different aspects of the
BRIC (Brazil, Russia, India
and China) countries
mainly business, but we
could also mix some culture
and social initiatives in or-
der to be compliant with
Corporate Social Responsi-
bility principles.

o~

Commission director:

JeanChristophe Vigneron

Email: The project is intended to :

1 Offer the public an over-

view of the four most
dominant economies

jean-christophe.vigneron@bgl.lu
GSM:
+ 352 621 18 48 77

of the artist and his motiva-
tion to participate to this
event.

This project aims at support-
ing the professional devel-
opment of young artists
from 40 countries through a
oneweek exhibition and

international media atten-

tion.

The pieces of art will be
sold at an auction led by an
auction house during a gala
dinner

Each young artist shall send
to the organization team his
portfolio and on it the indi-
cated work of art shall be
offered.

The funds raised hereby will
be donated to a social insti-
tution to promote projects
through which children get
quality primary education.
The jury will base its selec-
tion on those elements and
on a short presentation

Purposes of the project:

Project starts on September 2008

If you want to participate in this project , please contact:
Commission director:

Custodio Portasio

Email:
custodio.portasio@hotmail.com
GSM:

+ 352 621 73 40 26

OURPROJECTS

BRIC In LU:

A glance at emerging economies

1 Promote businesses be- { Promote organizational and
tween BRIC countries and  working skills of JCI members
The Grand Duchy of Lux- project participants

embourg 1 Development of its own netwo
1 Give the floor to promote business partners

the BRIC countries econo- § Target a new segment of pote

mies, culture and social .
i members: among Luxembou
e. BRIC residents

Benefits for JCEL :

1 Promote JCI Luxembourg
as actor in organizing
events based on a dyra
mic approach of economic,
social and cultural rights

Art 4 Aid

Showing social responsibility

1 Promote young artists

1 Raise funds for the selected educa- \

tional program led by one reputable £&ix T {r- 2
institution ‘? k i

I

1 Promote JCI Luxembourg as mg
actor in organizing events based on
a dynamic approach of economic,
social and cultural rights

1 Promote JCI Luxembourg asylegtlets being a pool of creativity
chapter of thefgain in major future endeavours

projects ) )
Potential benefits to the

Potential benefits to the community:

chapter: 1 This project aims at offering

1 Promote the relationship and @tic at large a panorama of
laboration between the JCI chagigist from the D zone

from the GReggion o .
1 Giving the artists the floor to |

1 Promote the creative and culiyk their art through a prestig

potential of JCI members and pggjgigiition and auction

participants ) )
1 Funding programs for child

1 Development of its own netwol&hoting educational imprc
business partners ment with an emphasis of_prir
(@]

education IS
o



OURPROJECTS

31st of July 2009: Summer Night City
JCI Abba Summer Party

pro-
jectt
has e , ;
been : : { P/ For more information and in
: built . {l i order to help us out, please
Mamma Mia! Here we go up in contact:
again! co-

operation with the United
On the 31st of July this Nations Foundation. On anCome and join usand bring
years JCI ABBA Summerinternational level the goal is your friends to this great
Party will take place in the to send 1.000.000 Bed Nets event- Remember, it is not

glamorous location Marx 0 Africa by 2015! every day that one can
Bat (42-44, rue de Hol- _ _ party and do. good ,at the Lene Pedersen
lerich) The party itself will cost S @ me t 1 mee
19,7414 for JCI members and Email:
This year the summer party 24,000 for nonmembers. (by Lene Pedersen) Ispedersen@hotmail.com

will contribute to a good
cause. As part of our new In the price the following will
p r o jNethingbutdletd a bd included: Fin-
money collected or donated ger food, 4 drinks, Karaoke,
for the party will go to Bed DJ Musi ¢ fro
Nets in order to prevent the 8 0 6 s , Prizes
spreading of malaria in Af- tions, Fun & more!

rica. Since 2008 this

29th of August 2009:
JCI Visit to Bofferding!

Get to know the Brew better!

GSM:
+352 621 439 107

After the guided tour, we We are looking forward to

B | will have the opportunity to share this great event with
B f_, A participate in a beer tasting you and are hoping to wel-
o = session at the brewery itself. come a lot of you!
SEERERIING ’ ’
Practical Information: As places are limited, please
The breweryBofferdingwas register as soon as possible.

founded in 1842 and is one Date: Saturday, the 29th of (by Lene Pedersen)

of the oldest breweries in August 2009, from 13:00 | der t .
Luxembourg. 15:00. n order to receive more

information, please contact:

On Saturday, the 29th of The price for members:=-4j
August we, JCI members andand for noamembers: 6.
friends, will have the great

pleasure and opportunity to

visit the brewery. During the

visit we will first have a 2

guided tour in order to get . Artur Sosna

to know more about the his- Art berlitz |
3 tory and methods of this lur.sosna@perlitz:u
(@] —
& very old company. =g GSM: 621 238 551


http://www.abbasite.com/pictures/abba-on-tour.aspx

PASTEVENTS

JCI Wine Tasting on the 25th/26th of June 20C

Daniel-Te | | us mor e

All of you can most probably ano 6 ol i ve o i |Accdrding ® tthe feedlsaeky dfryad have any questions
guess, what 30 members and kind of salsa (Funghi Porcini,we hope those who could regarding the JCI social
friends of JCI Luxembourg Carciofi Tartufati, Salsa Tar- unfortunately not attend this events , please do not hesi-
had in common on the ®5 tufata, Pommodori Secchi),time will have the occasion tate to contact us:

and 26h of June: Verdicchio pestos (alla Genovese and to meet Daniel Capocci and

Spumant e, Ri e alla i nSiiliana)V e pasthse lis lovely wife during an-

vigneso, Ri e s I(StrangozziGr and d Pdap+ other of our events, or sim-

Kaefferkopf, Rubesco DOC pardelle) and even honey ply to contact them directly

2006, Fi xi n 0 onithotauffled (Miéke iall Tarma gde@vinsetterroir.cgm

2005 together with a lot of tufo). www.vinsetterroir.cgm

other empty wines bottles,

that we could not possibly Finally, the lucky participants Surely, you can count on the JeanMarie Yao

enumerate here. tried the famous Limoncello fact that new ideas of social

100% natural - made of events matured in our heads jean-marie.yao@ensae.org
Both evenings started with a lemons from Sorrente. during this evening. There- GSM: 691 865 845
short description olWins & fore, we hope that YOU

Terroids ori gi ns. pulynite @Vefirys pédple CI members and friends  Marc Balcke
contributed with special Ital- enjoyed making small talk Will join us soon and con-

ian food | abelagfidhg fAehdd; offdd prez ¢inue to have fun during the Marc.balcke@freesurf.fr
di Dani | ed, Fefted MaBtih@ Wihds Cahd Bpooming events! GSM:621 525 020

the name of her husband. discovering uncommon prod_ (By JearMarie Yao and Marc

This made the session a comycts made in Italy. Balke)

bination of wine tasting and

specialities |l i ke oOoOMonte Ser -
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mailto:dc@vinsetterroir.com
http://www.vinsetterroir.com

