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Easter 
more than bunnies and chocolate 
eggsé 
 
 

The story of Easter, as a Christian religious Celebration of 

the resurrection of Jesus from the death, is to many well-

known. This was celebrated under the name of Pascha long 

time before the period got its name Easter. 

Nevertheless, the origin of Easter and its tradition of the 

Easter Bunny bringing 

chocolate eggs as a 

symbol of fertility and 

new beginnings is most 

probably less know. 

The English word 

ôEasterõ has its origin in 

the  ang lo-saxon 

ôEostreõ, which is re-

lated to the old name 

of the month of April 

ôEostur-monathõ, meaning the month of openings. This has 

again been named after the anglo-saxon goddess Eostre.  

The legend tells that this goddess once found a little 

wounded bird and in order to help it survive the cold winter, 

she transformed it into a hare. This hare found out that it 

could lay eggs; so these he decorated each spring and left 

them as an offering to the goddess.    

JCI Luxembourg wishes all its members and friends the 

brightest Easter-days.  

(by Lene Pedersen) 

Luxembourg  

 

145, avenue du X Septembre 

2551 Luxembourg 

Tel: (+352) 26 38 920-1 

Fax: (+352) 26 38 920-2 

Email: info@mbw.lu 

 
All you have to do is this:  
 

1. Find out how many Easter-eggs we have hidden 
in this issue of the newsletter 

2. Think about a name for our Newsletter 
3. Send both to communication@jcluxembourg.com 

EASTER GAME 

WIN a 25 ú FLIGHTTICKET VOUCHER 

This edition is sponsored by 
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Among the exhibitors, visi-

tors could find the graphic 

art studio INgrid, which 

takes care of the paperJam 

design since its begin in 

June 2000. Within 9 years, 

this economy and finance 

magazine has gone through 

7 redesigns, including 4 

major changes from which 

the first one was the adop-

tion of a greater format in 

January 2004 and the last 

Inside 
Luxembourg 
Design Backstage ð The Value of 
Design for Business and Society 

ness and society in Luxem-

bourg.  

The idea behind the exhibi-

tion is to show how design 

improves life and is a tool 

for competitiveness adding 

value and emotions to com-

munication, products and 

services. 

The exhibition contains 21 

design firms and has been 

set up by Design Luxem-

bourg, the only trade union 

for independent designers 

and design firms in Luxem-

bourg. 

For more information go to 

www.designluxembourg.lu 

 

On the 25th of March the 

exhibition òDesign Back-

stageó was nicely intro-

duced by Mr. Mike Koed-

inger from paperJam , who 

clearly illustrated it giving 

the example of the creative 

and interesting evolution of 

the Paperjam production.  

Design Backstage is an ex-

hibition, which takes place 

from the 12.03.09 ð 

12.04.09 at Carré Roton-

des in  Luxembourg-

Hollerich, is an attempt not 

only to show the relationship 

between design, creativity 

and innovation, but also to 

emphasize the role of the 

designer and the process 

and value of design to busi-

GOING OUT 

Pedro Castilho, Mike Koedinger (paperJam) and Lene Pedersen at the exhi-

bition òDesign Backstageó 

one splitting it into 2 vol-

umes per edition in Septem-

ber 2008, one dedicated to 

economy and finance and 

the another addressing 

management topics.  

Discover these 7 steps of 

the evolution by visiting the 

exhibition until the 12th of 

April.  

(Author: Lene Pedersen) 
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http://www.designluxembourg.lu/
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Pedro Castilho, Executive 

Vice President 2009 of JCI 

Luxembourg, has re-

cently been appointed  

member of the board of 

directors of the newly cre-

ated Indian Business Cham-

ber of Luxembourg. He 

shares the board with 

Sudhir Kohli, the president 

of IBCL, and Jim Penning, 

the Vice president.  

 The official launch took 

place at the Luxemburgish 

Business Chamber, where 

almost 300 guests wel-

comed the new bilateral 

business structure in 

Success Story 
The Executive Vice President of JCI Luxembourg 

becomes board member of the IBCL 

the presence of Mr. Pierre 

Gramegna, the president of 

the Luxemburgish Business 

Chamber and Mr. Jean As-

selborn, the Minister of For-

eign Affairs and Immigra-

tion. 

 Asked about his involve-

ment in IBCL, Pedro 

said, that "it's the matter of 

fact, that Mr Sudhir asked 

me to join him because of 

my involvement in JCI and 

particularly as the chairman 

of the Creative Young En-

trepreneur Luxembourg. It is 

a great honor and an excit-

ing venture for me to be 

OUR MEMBERS 

able to help Luxembourg 

and India to reinforce their 

bonds.ó  

IBCL is the result of the will 

of alike minded people 

interested in fostering an 

economic- and business re-

lationship between the Re-

public of India and Luxem-

bourg in different sectors 

such as Technology, Finance, 

Healthcare, Education, Re-

search & Development and 

Culture. The slogan of IBCL 

òworking together, winning 

togetheró echoes the IBCL 

founders objective of be-

ing a two-way gateway, 

that will enable companies 

to generate new contacts, 

set up or grow their business 

in each others country. 

More information on  

www.ibcl.lu 

(Autor : Lene Pedersen) 

Corporate Responsibility 
A driver to performance 

Continuing the success of 

the monthly meetings of 

JCI Luxembourg, we were 

honoured to welcome Mr. 

Rémi Boyer, Vice Presi-

dent at Arcelor Mittal at 

our monthly meeting in 

March. 

Clearly passionate about 

the topic, Mr. Boyer 

caught the attention of 

the audience and commu-

nicated the importance of 

òCooperate Responsibility 

as a driver to perform-

anceó in order to keep 

the recognition and posi-

tion of a company. Under 

the slogan òSustainability, 

Quality, Responsibilityó 

Mr. Boyer not only 

pointed out why Cooper-

ate Responsibilities are 

highly important to Arce-

lor Mittal as a part of 

their strategy, but also 

explained different ways 

of achieving and main-

taining them, giving ex-

amples of projects like a 

railway construction in 

Liberia and a health 

camp in India in order to 

improve health and work-

ing conditions in the indus-

try. But also in the supply 

chain itself Arcelor Mittal 

has recognized and aims 

at ògreen productsó like 

energy-efficient buildings 

and weight reductions of 

up to 30% in the car in-

dustries.  

Like other monthly meet-

ings, it was an interesting 

and informative evening 

with many interesting 

people coming to have a 

drink, meet people and 

feed their  brains.  

(Author: Lene Pedersen)   

Rémi Boyer -  Vice Prerident at Arce-
lor Mittal in charge of CSR at group 
level 

Pedro Castilho,  Jim Penning, Sudhir Kohli, Pierre Gramegna 

Patrick Seiler - Generalral manager  

at ArcelorMittal  

Jean Asselborn - Minister of Foreign 

Affairs and Immigration 

 MONTHLY MEETING  - MARCH 

http://www.ibcl.lu/

